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JOHN B. SANFILIPPO & SON, INC.  APPOINTS CHRISTOPHER GARDIER AS 
VICE PRESIDENT OF CONSUMER SALES 
 

New Executive Brings Proven Record Of Success With Many Brands 
 

ELGIN, IL - Christopher Gardier, a leading sales executive with a long history in the 

snack and consumer packaged goods industry, is the new vice president of consumer 

sales for John B. Sanfilippo & Son (NASDAQ:  JBSS), www.jbssinc.com.   Gardier is 

assuming the role from Ron Williamson, current vice president of consumer sales, who is 

retiring this fall after a successful fourteen year tenure with JBSS.   

Gardier has broad experience in building and leading high-performance sales 

teams, with expertise in direct store delivery, distribution systems, broker management, 

operations trade marketing, category management and strategic planning.  

 He comes to JBSS from the Hain Celestial Group, the nation’s leading 

manufacturer and marketer of branded natural and organic food and personal care 

products. At Hain, Gardier was vice president of retail sales in the natural division, where 

he led a national sales team for the natural product channel with annual revenues of   

$315 million.  

 “I feel privileged to join an organization that has enjoyed a long history of success 

in the snack food industry,” Gardier says. “And, I look forward to building a high 

performance, customer-centered sales culture in which our retail customers recognize us 

as the leaders in providing superior nut products and programs that exceed consumer 

expectations.” 

 Gardier’s previous experience also includes senior management positions at 

Pepperidge Farm, Frito-Lay and Kraft Foods. 

 “We are extremely confident in Chris’s ability to lead and strengthen our sales 

organization,” says JBSS CEO Jeffrey Sanfilippo. “His record of hands-on leadership and 

strategic planning is impressive and innovative. He also brings a cutting-edge 

understanding of causal data that can be used to develop action plans that generate 

results.  Every member of our sales organization will benefit from his mentorship.” 

-more- 



“The addition of Chris to JBSS’s consumer sales effort epitomizes how, over the 

last six months and with our five year strategic plan in mind, we have been substantially 

enhancing our sales and marketing capabilities with high quality and highly experienced 

new team members,” says Rob Sarlls, senior vice president of consumer sales, strategy 

and business development. “I look forward to his leadership in increasing excellence 

from our sales team along with enhancing our relationships with customers and 

prospects.”  

  

  

### 
 
 
 
John B. Sanfilippo & Son, Inc., (NASDAQ: JBSS), founded in 1922, is a leading processor, 
marketer and distributor of baking nuts, snack nuts and nut-based products that are sold in 
multiple distribution channels.  Our products can be found under the Fisher, Orchard Valley 
Harvest and Sunshine Country brand names and a variety of private labels. 
 
JBSS is committed to helping to protect the environment through various initiatives including 
energy reduction and packaging that uses plant-based renewable resources in select products. 
For more information about Fisher products, visit www.fishernuts.com.  Follow us on Twitter 
@fishernutsbrand, become a fan at http://www.facebook.com/fishernutsbrand and visit our blog 
at blog.fishernuts.com. 
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